
Project title : PRISAME - Support INTERSEB to evaluate the sesame pricing process for the 2017-2018 marketing year

Project place Project cost Role in the project Technical and financial sponsors Dates

Burkina Faso 2 000 € Sesame expert GIZ, INTERSEB - Interprofession du sésame au Burkina 
Faso 

October 2018 - November 2018

Project's goals and results

Main goals
The overall objective of the mission is to take stock of the 2017-2018 sesame price setting process, draw lessons from this process and make recommendations for improving methodology for 
the campaigns to come up

Specific objectives
Identify the strengths and weaknesses of the sesame pricing process during the 2017-2018 marketing year through a stakeholder survey
Formulate recommendations for the definition and implementation of a sustainable mechanism of fixing and regulating prices adapted to the realities of the sesame sector

•
•

Beneficiaries
The GIZ
The State of Burkina Faso
All the country's sesame producers

•
•
•

Results

Activities
A1. Prepare the scoping documents and participate in the scoping meeting
A2. Do the documentary review, speak with resource people
A3. Analyze information collected to identify strengths and weaknesses and make recommendations
A4. Participate in meeting of restitution of the results of the study during a workshop
A5. Finalize the report of the study


